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BACKGROUND 
Every 3 years, the American Camp Association (ACA) requests emerging issues information from camp 

professionals across the country. The statistics and information allow us to chart industry trends and identify 
emerging issues that camps are facing over a three-year period. In general, the overall emerging issues 
findings can be considered representative of the experience of all camps participating in the survey, which was 
available online through ACA Now from January 31, 2017 to March 6, 2017. 
 

SAMPLE 
There were 334 camp professionals that voluntarily responded to the emerging issues survey. Summer 

camps varied in type of camp, ACA Field Offices/Affiliation, and Camp Affiliations which are represented in the 
charts below. 
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ANALYSES 
This report includes the results for each survey question and additional analyses which assessed the 

differences in participants’ responses. The statistics we utilized to analyze the emerging issues data involved 
running chi-squared Cross Tabulations with Z-tests. Chi-squared is a test of significance for association 
between two categorical variables. Please note, Bonferroni adjustments were used to control for family wise 
error. For example, in Question #3, the chi square test allows us to see if there is a relation between program type 
(residential, day, both, or rental group) and supporting staff’s mental, emotional, and social health (major issue, 
somewhat of an issue, an issue no more or less than past, somewhat less of an issue, or not an issue). The 
Pearson chi-squared is significant, p = .025, which is less than .05. Therefore, we can say that residential camps 
had significantly more camps report supporting staff’s mental, emotional, and social health was a major issue. 

Once we know there is a relation between the two variables, the z-test allows us to see where those 
differences might be. Using our example from Question #3, we can see significant differences between 
overnight and day camps because the z-test assigns each column a subscript letter. Supporting staff’s mental, 
emotional, and social health, the response option “somewhat issue” has the subscript “a” for both residential 
and day camp columns which means there are not significant differences between these two program types 
for “supporting staff’s mental, emotional, and social health.” In other words, about the same percentage of 
day camps and residential camps indicated that supporting staff’s mental, emotional, and social health was 
somewhat of an issue. 

The response option “major issue” has the subscript “a” for day camps, but the subscript “b” for 
residential camps. This means that residential and day camps responded differently to this option. Looking at 
the percentages, we can see which program type- residential or day- had the greater percentage indicating 
supporting staff’s mental, emotional, and social health was a major issue- in this case 19.2% of residential 
camps and 3.2% of the respondents from day camps. These results can be summarized by saying, “when 
compared to day camps, residential summer camps had significantly more camps report supporting staff’s 
mental, emotional, and social health was a major issue”.  
 
QUESTION 1 
The following are broad issues we've identified through our work with camps over the past year.  Please rank 
these issues in order of their impact on you and your work at camp. 1= most significant to 8= least significant 
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QUESTION 2 
For the item you ranked #1 (most important to you), please describe one specific issue that has emerged for 
you in this area in the past year. 
 
Qualitative Results 

Health and Safety of Campers and Staff 
1. Mental, Emotional, and Social Health (12) 
2. Medication management (10) 
3. Emergency protocols (e.g., active shooter) (9) 
4. Risk management (e.g., illnesses and injury) (7) 
5. Security (e.g., intruders and strangers) (7) 

Staff Screening and Recruiting, Training 
1. Unqualified staff (19) 
2. Staff training (e.g., diversity and bullying) (7) 
3. Staff preparedness for the workforce (2) 

 

Parent Communication 
1. Messaging parents (14) 
2. Overprotective parents (6) 
3. Streamline registration (3) 
 

Diversity, Equity, and Inclusion 
1. LGBT accommodations (11) 
2. Recruiting diverse campers and staff (5) 
3. Accommodations for individuals with disabilities (3) 
4. Promoting justice, equity, and inclusion (2) 

Revenue Generation 
1. Increase in operating fees (15) 
2. New ways to generate revenue (12) 
3. Slump in registrations (5) 
4. Issues with pricing (4) 
 

Marketing 
1. Innovative marketing to reach new target markets (9) 
2. Show value of camp for campers and counselors (8) 
3. Making programs stand out in competitive market (4) 
4. Marketing is expensive (2) 

Measuring Camper Outcomes 
1. Difficulty getting quantitative data (3) 
2. Camper outcomes to get funders support (2) 
3. Research is time extensive (3) 

Program Design 
1. Overbearing parents with programming (3) 
2. How to program effectively for diversity (1) 
3. Designing programs that meet mission (1) 
4. Poor history of programming (1) 

Hard to afford new programs (1) 
Competition for Camper Enrollment 

1. Compete with other programs (8) 
2. Retention of campers (1) 
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Staff Recruitment and Training 
QUESTION 3 
Which of the following issues related to staff recruitment and training have been especially challenging or 
demanded more of your attention in the past two years? 
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Supporting staff’s mental, emotional, and social health * type of program: 
*When compared to day camps, residential camps had significantly more camps report supporting staff’s 
mental, emotional, and social health was a major issue. 
 

χ(12) =23.375, p = .025.  
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Managing negative staff behaviors * type of program: 
*When compared to rental groups, day, residential, and residential/day camps had significantly more camps 
report managing negative staff behaviors was not an issue. 
 
χ(12) =28.321, p = .005.  
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QUESTION 4 
Please describe any other issues related to staff recruitment and training that have been especially challenging 
or demanded more attention over the past 2 years.  
 

Qualitative Results 
1. Qualified staff and specialists (32) 
2. Millennial entitlement and poor work ethic (21) 
3. Finding male staff (19) 
4. Mental, emotional, and social health (12) 
5. Competition with other opportunities (11) 
6. Being Committed (10) 
7. Turnover and retention (9) 
8. USA counselors (7) 
9. Keeping training relevant (7) 
10. International staff under Trump Administration and work visas are difficult (4) 
11. Staff burnout (4) 
12. Diverse staff (4) 
13. Negative Staff behaviors (4) 
14. School calendars (4) 
15. Feedback and evaluation of staff (3) 
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Diversity, Equity, and Inclusion 
 

QUESTION 5 
Does your camp do any of the following, and if so, for how long? 
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QUESTION 6 
Please describe any other issues related to diversity, equity, and inclusion that were particularly important for 
your camp in the past two years. 
 
Qualitative Results 

1. Diverse staff and campers (25) 
2. LGBT staff and campers (20) 
3. Focus on equity, inclusive camp environment, and justice (9) 
4. Diversity and sensitivity staff training (8) 
5. Outreach and marketing to diverse families (4) 
6. Intergroup relations (4) 
7. Buy in from executives (2) 
8. Bilingual issues (2) 

 
QUESTION 7 
Does your camp have strategic goals related to increasing diversity, equity, and inclusion? 

 
Strategic goals related to diversity, equity, and inclusion * type of program: 
*When compared to residential camps, day only and residential/day camps had significantly more camps 
report yes, they have strategic goals related to diversity, equity, and inclusion but the goals are not a high 
priority. 
 

χ(9) =21.626, p = .010.  
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QUESTION 8 
Which of the following issues related to diversity, equity, and inclusion have been challenging or demanded 
attention over the last two years? 
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Health and Safety of Campers and Staff 
 

QUESTION 9 
Which of the following issues related to camper and staff health have been more challenging or demanded 
more attention this year compared to the past? 

 

 

 

11%

44%

28%

9% 7%
0%

0

10

20

30

40

50

Major Issue Somewhat of an
issue

An issue, but no
more no less than

past

Somewhat less of
an issue

Not at all an issue N/A

Addressing Parents Concerns About Campers Health While at Camp

6%

30%

41%

9%
14%

0%
0

10

20

30

40

50

Major Issue Somewhat of an
issue

An issue, but no
more no less than

past

Somewhat less of
an issue

Not at all an issue N/A

Training Staff to Address Campers' Mental, Emotional, and Social Health 

4%

15%

41%

18% 21%

1%
0

10

20

30

40

50

Major Issue Somewhat of an
issue

An issue, but no
more no less than

past

Somewhat less of
an issue

Not at all an issue N/A

Managing Individual Camper's Health Needs



22 
 

 

 
Managing individual camper’s health (medications, food allergies, etc.) * camp affiliation: 
*When compared to agency camps, independent for profit camps had significantly more camps report 
managing individual camper’s health (medications, food allergies, etc) was a major issue.  
*When compared to independent non-profit camps, religiously-affiliated camps had significantly more camps 
report managing individual camper’s health (medications, food allergies, etc) was somewhat of an issue.  
 

χ(20) =35.233, p = .019.  
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Providing food options to meet diverse nutritional needs * type of program: 
*When compared to day camps, residential camps had significantly more camps report providing food options 
for diverse nutritional needs was somewhat of an issue.  
*When compared to residential camps, rental groups had significantly more camps report providing food 
options for diverse nutritional needs was somewhat less of an issue.  
*When compared to residential camps, day camps had significantly more camps report providing food options 
for diverse nutritional needs was not an issue.  
 

χ(12) =55.605, p < .001.  
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Preventing the spread of illness * camp affiliation: 
*When compared to independent for profit, agency, and religiously-affiliated camps, government camps had 
significantly more camps report preventing the spread of illness was not an issue.  
 

χ(20) =40.178, p = .005.  
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QUESTION 10 
How do you rate the overall prevalence of mental, emotional, and social health (mesh) issues you’ve dealt 
with recently for campers and staff combined? 
 

 
How do you rate the overall prevalence of mental, emotional, and social health issues you’ve dealt recently 
for staff and campers * type of program: 
*When compared to residential camps, day camps had significantly more camps report the prevalence of 
mental, emotional, and social health issues for staff and campers were not an issue.  
 

χ(12) =34.090, p = .001.  
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QUESTION 11 
Which of the following issues related to camper and staff safety have been more challenging or demanded 
more attention over the past two years? 
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Training staff to address and prevent bullying * camp affiliation: 
*When compared to independent for profit, medical independent not for profit had significantly more camps 
report staff training to prevent and address bullying was not an issue.  
 
χ(20) =34.197, p = .025.  
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QUESTION 12 
Please describe any other issues related to camper and staff health and safety that you faced which were 
particularly challenging or demanded more attention over the past two years? 
  

Qualitative Results 
1. Emergency protocols (25) 

Intruders (12) 
Active shooter (4) 
Wildfire (2) 
Evacuation procedures (2) 
Messaging parents about emergencies (2) 
Extreme weather (1) 
Bomb threats (1) 
Violent threats (1) 
Wild animals (1) 

2. Staff and camper medication management (10) 
3. Staff and camper MESH (9) 
4. Increase in dietary restrictions (7) 
5. Allergies and illnesses (7) 
6. LGBT campers (5) 
7. Bullying (4) 
8. Staff MESH training (3) 
9. Negative behaviors (Alcohol, risky behaviors, marijuana) (3) 
10. Sexual abuse and harassment (3) 
11. Runaways (2) 
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Program Design and Facilitation 
 

QUESTION 13 
Which of the following best describes programming specifically for adults-only at your camp. 

 
 
Programming specifically for adults-only at your camp * type of program: 
*When compared to only day camps, residential camps and rental groups had significantly more camps report 
adult-only programming for more than two years.  
*When compared to residential and rental groups, only day camps had significantly more camps report they 
do not offer adult-only programs and are not considering adding them at this time.  
 

χ(9) =27.537, p = .001.  
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Programming specifically for adults-only at your camp *affiliation: 
*When compared to independent for profit camps, religiously-affiliated camps had significantly more camps 
report adult-only programming for more than two years.  
*When compared to religiously-affiliated camps, government and independent for profit camps had 
significantly more camps report they do not offer adult-only programs and are not considering adding them at 
this time.  
 

χ(15) =27.345, p = .026.  
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QUESTION 14 
Which of the following best describes renting to outside groups specifically for adults-only camp 
programming. 

 
Rentals to outside groups * program type: 
*When compared to day only camps, residential camps and day/residential camps had significantly more 
camps report renting to outside groups for adult-only programming for more than two years.  
*When compared to day only camps, rental groups had significantly more camps report just recently (within 
the last two years) started renting to outside groups for adult-only programming.  
*When compared to residential and rental groups, day only camps had significantly more camps report we do 
not rent to outside groups for adult-only camp programming nor are we considering it at this time.  
 

χ(9) =49.365, p < .001.  
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QUESTION 15 
Do you typically have animals on your camp property? 
 

 
Animals on camp property* program type: 
*When compared to only day camps, residential camps and day/residential camps had significantly more 
camps report yes there were pets and animals for programming on camp property. 
*When compared to day and residential camps, rental groups had significantly more camps report yes there 
were only pets on camp property. 
*When compared to residential and day/residential camps, day only camps had significantly more camps 
report no we do not intentionally have any animals on camp property. 
 

χ(12) =53.662, p < .001.  
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QUESTION 16 
How would you describe the pressure to add new activities to your regular camp schedule over the past two 
years? 
 

  
 
Pressure to add new programs * ACA local office: 
*When compared to camps located in the West, camps in the South and Mid-West had significantly more 
camps report far more pressure to add new programs. 
 

χ(20) =34.753, p = .021.  
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Counselor-In-Training Programs 
 

QUESTION 17 
Do you offer a counselor-in-training program or an intentional leadership development program specifically to 
prepare older youth to become counselors/leaders in camps or similar settings? 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Counselor-in-training program * type of program: 
*When compared to rental groups, residential and day camps had significantly more camps report having a 
counselor-in-training program. 
 

χ(3) =15.549, p = .001.  
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QUESTION 18 
How long is your CIT/LIT program? 
 

 
 
Length of Counselor-in-Training Program * ACA local office: 
*When compared to camps in the South and West, Mid-Atlantic camps had significantly more camps report 
having a counselor-in-training program that lasted 28 days or more. 
 

χ(15) = 42.658, p < .001.  
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Length of Counselor-in-Training Program * type of program: 
*When compared to day camp only, residential/day camps had significantly more camps report having a 
counselor-in-training program that lasted 6 to 13 days. 
*When compared to residential and residential/day camps, day camps had significantly more camps report 
having a counselor-in-training program that lasted 28 days or more.  
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χ(9) = 18.714, p = .028.  
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Length of Counselor-in-Training Program * camp affiliation: 
*When compared to agency camps, religiously-affiliated, medical not-for-profit, and government camps had 
significantly more camps report having a counselor-in-training program that lasted 5 days or less. 
*When compared to independent for profit, agency camps had significantly more camps report having a 
counselor-in-training program that lasted 6 to 13 days.  
*When compared to agency camps, independent not-for-profit and for profit camps had significantly more 
camps report having a counselor-in-training program that lasted 28 days or more.  
 

χ(15) = 44.889, p < .001.  
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QUESTION 19 
Which of the following requirements must CITs/LITs have met before they can attend your program? 

 
 
QUESTION 20 

What is the minimum age required to be a CIT/LIT at your camp? 

 
Minimum age for CIT * type of program: 
*When compared to residential camps, day camps had significantly more camps report the minimum age for 
counselor-in-training programs were 13 and 14.  
*When compared to day camps, residential camps had significantly more camps report the minimum age for 
counselor-in-training programs were 16 or older.  
 

χ(12) = 66.596, p < .001.  
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Minimum age for CIT * camp affiliation: 
*When compared to independent for-profit camps, agency camps had significantly more camps report the 
minimum age for counselor-in-training programs is 14.  
*When compared to government and agency camps, medical not-for-profit camps had significantly more 
camps report the minimum age for counselor-in-training programs is 16 or older.  
 

χ(20) = 36.947, p = .012.  
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QUESTION 21 
To what extent are the following aspects included in your CIT/LIT program? 
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Hands on leadership opportunities in CIT programs* ACA local office: 
*When compared to camps in the West, Mid-West camps had significantly more camps report hands on 
leadership opportunities in CIT programs was a major part of the program.  
*When compared to the Mid-West, camps in the West had significantly more camps report hands on 
leadership opportunities in CIT programs was part of the program, but not a major part.  
 

χ(10) = 19.881, p = .030.  
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Opportunities for paid employment in CIT programs * ACA local office:  
*When compared to Mid-Atlantic camps, New England camps had significantly more camps report 
opportunities for paid employment in CIT programs was only a small part of the program.  
 
χ(15) = 28.978, p = .016.  
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Opportunities for paid employment in CIT programs * type of program:  
*When compared to residential camps, residential/day camps had significantly more camps report 
opportunities for paid employment in CIT programs was part of the program but not major.  
 
χ(9) = 22.300, p = .008.  
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QUESTION 22 
Do you hire a specifically designated staff person to direct your CIT/LIT program? 
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Assessment and Evaluation 
QUESTION 23 
What tools/resources do you use to evaluate programs/campers outcomes? 
 

 
 
Online surveys * type of program:  
*When compared to rental groups, residential and day camps had significantly more camps report using 
online surveys for assessment and evaluation. 
 
χ(3) = 14.153, p = .003.  
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Paper-pencil surveys * type of program: 
*When compared to residential only camps, day only camps had significantly more camps report using paper-
pencil surveys for assessment and evaluation. 
 
χ(3) = 9.047, p = .029.  
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Observation * type of program: 
*When compared to rental groups, residential only camps had significantly more camps report using 
observation for assessment and evaluation. 
 
χ(3) = 11.068, p = .011.  
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QUESTION 24 
Please rate the importance of assessment and evaluation to you and your camp processes. 
 

 
 
QUESTION 25 
Please tell us about the extent to which you engage in the following evaluation activities on a regular basis. 
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Formally ask parents what they liked/disliked * type of program: 
*When compared to rental groups, residential and day camps had significantly more camps report regularly 
ask parents what they liked/disliked about the program. 
*When compared to residential and day camps, rental groups had significantly more camps report they don’t 
ask parents what they liked/disliked about the program at all. 
 
χ(15) = 55.008, p < .001.  
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Systematically observe staff-camper interactions * type of program: 
*When compared to rental groups, residential and day camps had significantly more camps report they on a 
regular basis systematically observe staff-camper interactions. 
*When compared to day camps only, rental groups had significantly more camps report they don’t 
systematically observe staff-camper interactions at all.  
 
χ(15) = 25.152, p = .048.  
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Use internal research for decision making * type of program: 
*When compared to residential only camps, residential/day camps had significantly more camps report they 
just started using internal research for decision making.  
*When compared to residential and day camps, rental groups had significantly more camps report they don’t 
use internal research for decision making at all.  
 
χ(15) = 37.007, p = .001.  
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Engage front-line staff in designing evaluation efforts * camp affiliation: 
*When compared to independent for profit camps, agency camps had significantly more camps report they 
engage front-line staff in designing evaluation efforts but not regularly. 
 
χ(25) = 43.059, p = .014.  
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QUESTION 26 
Which THREE of the following best supports to your camp's evaluation efforts? 

 
QUESTION 27 
Which of the following are the THREE biggest challenges to your camp's evaluation efforts? 
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Business Operations 
 
QUESTION 28 
What is your camp organization's fiscal year? 

 
 
Fiscal year * type of program: 
*When compared residential only camps, day camps only had significantly more camps report their fiscal year 
is July 1 to June 30. 
 
χ(12) = 22.236, p = .035. 
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Fiscal year * camp affiliation: 
*When compared to independent not-for-profit and for-profit camps, government camps had significantly 
more camps report their fiscal year is July to June.  
*When compared independent not-for-profit camps, agency and independent for profit camps had 
significantly more camps report their fiscal year is October to September. 
 
χ(20) = 68.920, p < .001.  
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QUESTION 29 
Describe your camp's efforts to generate additional revenue over the last two years: 
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Increase enrollment * type of program: 
*When compared rental groups, residential and day camps had significantly more camps report it was a 
priority to increase enrollment to generate revenue. 
 
χ(15) = 31.809, p = .007.  
 
 

 

7%

17% 18%
12%

46%

0
5

10
15
20
25
30
35
40
45
50

Significantly more of a
priority

Somewhat more of a
priority

A priority, but no
more or less than past

Somewhat less of a
priority

Not at all a priority

Extend Our Seasons



89 
  



90 
 

Decrease expenses * type of program: 
*When compared residential camps, day camps had significantly more camps report it was a priority to 
decrease expenses in order to generate revenue. 
 
χ(15) = 31.290, p = .008.  
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Increase prices * camp affiliation: 
*When compared to independent for profit, agency and religious-affiliated camps, medical not-for-profits had 
significantly more camps report it was not at all a priority to increase prices.  

χ(25) = 45.488, p = .007.  
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Add new programs * type of program: 
*When compared to residential camp only, residential/day camps had significantly more camps report it was a 
priority to add new programs. 

χ(15) = 29.095, p = .016.  
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Rent to outside groups * type of program: 
*When compared to day only camps, residential/day camps had significantly more camps report it was a 
priority to rent to outside groups to generate revenue.  
*When compared to day only camps, residential/day camps had significantly more camps report it was 
somewhat less of a priority to rent to outside groups to generate revenue.  
*When compared to all other camps, day only camps had significantly more camps report it was not at all a 
priority to rent to outside groups to generate revenue. 

χ(15) = 52.992, p < .001.  
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Rent to outside groups * camp affiliation: 
*When compared to independent for-profit camps, agency camps had significantly more camps report it was a 
priority to rent to outside groups to generate revenue.  
*When compared to agency and religiously-affiliated, government camps had significantly more camps report 
it was not at all a priority to rent to outside groups to generate revenue.  
 
χ(15) = 52.992, p < .001.  
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Add capacity through capital improvement * type of program: 
*When compared to residential/day camps, day only camps had significantly more camps report it was not at 
all a priority to add capacity through capital improvements to generate revenue.  
 
χ(25) = 48.742, p = .003.  
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Add capacity through capital improvements * camp affiliation: 
*When compared to religiously-affiliated camps, medical not-for-profits and government camps had 
significantly more camps report it was not at all a priority to add capacity through capital improvements to 
generate revenue.  
 
χ(25) = 41.167, p = .022.  
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Improve marketing efforts * camp affiliation: 
*When compared to independent for profit, government camps had significantly more camps report it was 
not at all a priority to improve marketing efforts to generate revenue.  
 
χ(25) = 42.373, p = .016.  
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Partner with organizations * camp affiliation: 
*When compared to independent not-for-profit camps, independent for profit camps had significantly more 
camps report it was not at all a priority partner with organizations to generate revenue.  
 
χ(25) = 44.949, p = .008.  
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Increase donations * ACA local office: 
*When compared to camps in the South, Mid-Atlantic camps had significantly more camps report it was not at 
all a priority to increase donations to generate revenue.  
 
χ(25) = 39.123, p = .036.  
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Increase donations * camp affiliation: 
*When compared to independent for profit, all other camps had significantly more camps report it was a 
priority to increase donations to generate revenue. 
*When compared to independent not-for-profit, medical, agency, and religiously-affiliated camps, 
independent for-profit camps had significantly more camps report it was not at all a priority to increase 
donations to generate revenue.  
 
χ(25) = 44.949, p = .008.  
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QUESTION 30 
When during a typical year do you tend to purchase/replace the following: 
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Waterfront/pool supplies * type of program: 
 
*When compared to day camp only, residential/day camps had significantly more camps report they purchase 
waterfront/pool supplies in May to August. 
*When compared to residential and residential/day camps, day only camps had significantly more camps 
report purchasing waterfront/pool supplies was not applicable.  
 
χ(12) = 27.676, p = .006.  
 

 



117 
  



118 
 

Arts and crafts equipment/supplies * type of program: 
*When compared to day camps only and residential/day camps, rental groups had significantly more camps 
report purchasing arts and crafts equipment/supplies was not applicable.  
 
χ(12) = 26.601, p = .009.  
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Challenge course/climbing equipment/supplies * type of program: 
*When compared to residential/day camps, day camps only had significantly more camps report purchasing 
challenge course/climbing equipment/supplies was not applicable.  
 
χ(12) = 21.360, p = .045.  
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Challenge course/climbing equipment/supplies * camp affiliation:  
*When compared to government camps, agency camps had significantly more camps report purchasing 
challenge course/climbing equipment/supplies from January to April.  
*When compared to Independent for-profit, Religiously-affiliated, and agency, government camps only had 
significantly more camps report purchasing challenge course/climbing equipment/supplies was not applicable.  
 
χ(20) = 39.623, p = .006.  
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Food products * type of program: 
*When compared to rental groups, residential and residential/day camps had significantly more camps report 
they purchase food products from May to August.  
*When compared to residential only and residential/day camps, rental groups had significantly more camps 
report they purchase food products from September to December.  
*When compared to residential camps, day only camp had significantly more camps reported purchasing food 
products was not applicable.  
 
χ(12) = 40.750, p = .000.  
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Landscape/lawn supplies * type of program: 
*When compared to residential and residential/day camps, day only camp had significantly more camps 
reported purchasing landscape/lawn supplies was not applicable.  
 
χ(12) = 38.094, p < .001.  
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Landscape/lawn supplies * camp affiliation:  
*When compared to all other camps, government camps had significantly more camps report purchasing 
landscape/lawn supplies was not applicable.  
 
χ(12) = 38.094, p < .001.  
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Apparel * type of program:  
*When compared to rental groups, residential and day camps had significantly more camps report purchasing 
apparel from January to April.  
*When compared to residential only camps, rental groups had significantly more camps report purchasing 
apparel from September to December.  
*When compared to day only camps, rental groups had significantly more camps report purchasing apparel 
was not applicable.  
 
χ(12) = 28.798, p = .004.  
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Video production * camp affiliation: 
*When compared to Independent For Profit, Agency, and Religiously-Affiliated, Independent For Profit camps 
had significantly more camps report purchasing video production from September to December.  
*When compared to Independent For-Profit camps, Independent Not-For-Profit, Agency, and Government 
camps had significantly more camps report purchasing video production was not applicable.  
 
χ(20) = 51.345, p < .001.  
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Promotional materials * camp affiliation: 
*When compared to Religiously-Affiliated and Independent For-Profit camps, Government camps had 
significantly more camps report promotional materials were not applicable.  
 
χ(20) = 40.162, p = .005.  
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Transportation services * ACA local office: 
*When compared to New England camps, camps in the South had significantly more camps report 
transportation services were not applicable.  
 
χ(20) = 35.433, p = .018.  
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Transportation services * camp affiliation: 
*When compared to Religiously-Affiliated and Independent Not-For-Profit camps, Agency and Independent 
For Profit camps had significantly more camps report transportation services are purchased January to April.  
*When compared to Independent For-Profit camps, Medical camps had significantly more camps report 
transportation services are not applicable.  
 
χ(20) = 35.442, p = .018.  
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QUESTION 31 
How often do you typically purchase/replace/contract the following: 
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QUESTION 32 
Please describe the value of accreditation to your program compared to the past: 

 
QUESTION 33 
Please rank the benefits you feel you receive from being an ACA accredited camp (1= highest benefit, 6=least 
benefit): 
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Helps us feel prepared for emergencies

Helps us address parents concerns

Helps us feel like we are apart of a professional
organization

Helps us meet licensure or other outside requirements

Helps enhance our marketing


	2017 EMERGING ISSUES SURVEY DATA AND ANALYSES
	Background
	SAMPLE
	Analyses
	Question 1
	Question 2
	Staff Recruitment and Training
	Question 3
	Question 4
	Question 5
	Question 6
	Question 7
	Question 8
	Question 9
	Question 10
	How do you rate the overall prevalence of mental, emotional, and social health (mesh) issues you’ve dealt with recently for campers and staff combined?
	Question 11
	Training staff to address and prevent bullying * camp affiliation:
	Question 12
	Question 13
	Programming specifically for adults-only at your camp * type of program:
	Programming specifically for adults-only at your camp *affiliation:
	Question 14
	Rentals to outside groups * program type:
	Question 15
	Animals on camp property* program type:
	Question 16
	Pressure to add new programs * ACA local office:
	Question 17
	Counselor-in-training program * type of program:
	Question 18
	Length of Counselor-in-Training Program * ACA local office:
	Length of Counselor-in-Training Program * type of program:
	Length of Counselor-in-Training Program * camp affiliation:
	Question 19
	Question 20
	Question 21
	Opportunities for paid employment in CIT programs * ACA local office:
	Opportunities for paid employment in CIT programs * type of program:
	Question 22
	Question 23
	Online surveys * type of program:
	Question 24
	Question 25
	Question 26
	Question 27
	Business Operations
	Question 28
	Question 29
	Question 30
	Question 31
	Question 32
	Question 33

