
2009 Camp Emerging Issues Survey 

1. With regards to the camp situations you have faced over the past three years, please identify how important the following 

"issue areas" are to you. 

 
Very 

Unimportant
Unimportant Important

Very 

Important
N/A

Rating

Average

Response

Count

Security of Camp Property 4.4% (16) 11.6% (42)
39.9% 

(145)

43.3% 

(157)

0.8% 

(3)
3.23 363

Parent Communication 1.4% (5) 0.6% (2)
19.0% 

(69)

78.2% 

(284)

0.8% 

(3)
3.76 363

Medical Insurance and Medication 1.4% (5) 9.1% (33)
45.6% 

(165)

42.5% 

(154)

1.4% 

(5)
3.31 362

Healthy Eating and Physical Activity 

of Children
1.9% (7) 7.1% (26)

52.7% 

(192)

37.6% 

(137)

0.5% 

(2)
3.27 364

Electronics and Social Networks 4.7% (17) 19.8% (72)
49.6% 

(180)

24.5% 

(89)

1.4% 

(5)
2.95 363

Severe Weather 4.4% (16) 19.8% (72)
47.0% 

(171)

27.7% 

(101)

1.1% 

(4)
2.99 364

Programming 1.7% (6) 5.0% (18)
43.8% 

(158)

49.3% 

(178)

0.3% 

(1)
3.41 361

Problem Behaviors 1.6% (6) 7.7% (28)
54.7% 

(199)

35.2% 

(128)

0.8% 

(3)
3.24 364

Staff Recruitment, Screening, and 

Hiring
1.7% (6) 3.9% (14)

38.6% 

(140)

54.8% 

(199)

1.1% 

(4)
3.48 363

Staff Training 1.9% (7) 3.3% (12)
32.7% 

(119)

61.0% 

(222)

1.1% 

(4)
3.54 364

Crisis Management 1.7% (6) 9.7% (35)
50.3% 

(182)

38.1% 

(138)

0.3% 

(1)
3.25 362

Outcome Evaluation 2.2% (8) 14.9% (54)
56.4% 

(204)

25.7% 

(93)

0.8% 

(3)
3.06 362

Camper Pregnancies 34.0% (122) 28.1% (101) 8.9% (32) 3.1% (11)
25.9% 

(93)
1.74 359

Financial Health of Your camp 3.0% (11) 3.9% (14)
32.8% 

(119)

59.5% 

(216)

0.8% 

(3)
3.50 363

  answered question 364

  skipped question 0
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2. Please identify the 3 most frequently asked questions that you received from parents/guardians this past summer.

 
Response

Percent

Response

Count

 Question #1 100.0% 299

 Question #2 94.0% 281

 Question #3 85.3% 255

  answered question 299

  skipped question 65

3. Your camp:(check all that apply)

 
Response

Percent

Response

Count

requires campers to bring proof of 

health insurance.
76.5% 241

provides campers with additional 

liability insurance that lists your 

camp as additional insured.

33.7% 106

provides additional 

accident/sickness insurance for 

campers.

49.5% 156

  answered question 315

  skipped question 49
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4. Please indicate all the types of vehicles your camp uses to transport campers.

 
Response

Percent

Response

Count

Vehicles compliant with school bus 

regulations.
59.9% 181

Vans for 13+ passengers. 34.4% 104

Vans for 10-12 passengers. 32.1% 97

Regular passenger vans for 8 or 

less people.
43.7% 132

 Other (please specify) 84

  answered question 302

  skipped question 62

5. If you use 13+ passenger vans for camper transportation, check whether you:

 
Response

Percent

Response

Count

own them. 28.6% 76

lease/rent them 26.3% 70

We do not use them to transport 

campers.
53.4% 142

  answered question 266

  skipped question 98

Page 3



6. Have you modified 13+ passenger vans for camper transportation?

 
Response

Percent

Response

Count

Yes 9.2% 27

No 38.8% 114

DNA 52.0% 153

 If yes, please share modifications made. 22

  answered question 294

  skipped question 70

7. If you use 13+ passenger vans, do you anticipate phasing out the use of 13+ passenger vans over the next three years?

 
Response

Percent

Response

Count

Yes 13.5% 39

No 28.8% 83

DNA 57.6% 166

  answered question 288

  skipped question 76

8. Have you changed the way you transport campers over the past five years?

 
Response

Percent

Response

Count

Yes 35.3% 120

No 64.7% 220

 If yes, please list transportation changes made and why. 115

  answered question 340

  skipped question 24
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9. Related to program issues, you plan on:

 
Response

Percent

Response

Count

cutting back (or out) some 

specialized programs
32.4% 79

offering fewer options within 

programs (i.e., fewer choices in 

crafts, etc)

19.3% 47

implementing new (or raising 

current) program charges
69.3% 169

charging a (higher) transportation 

fee
20.1% 49

  answered question 244

  skipped question 120

10. Related to staffing issues, you plan on:

 
Response

Percent

Response

Count

tweaking the ratios to be slightly 

higher (fewer staff to hire)
37.9% 69

offering lower salaries, benefits, 

and/or bonuses
30.8% 56

hiring younger, less experienced 

staff
9.3% 17

reducing staff training costs 29.7% 54

recruiting more volunteers to fill paid 

staff positions
34.6% 63

  answered question 182

  skipped question 182
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11. Related to food services, you plan on:

 
Response

Percent

Response

Count

buying foods that result in savings 78.8% 175

reducing selections and options of 

meals and snacks
19.4% 43

changing food services/buying 

programs because of cost savings
32.9% 73

implementing new (or raising 

current) food charges
18.0% 40

  answered question 222

  skipped question 142

12. Related to capital/infrastructure costs, you plan on:

 
Response

Percent

Response

Count

delaying capital expenditures 63.7% 151

delaying non-critical maintenance 53.2% 126

not using all the facilities (lowering 

capacity)
10.5% 25

selling renewable resources (i.e., 

timber, hay, etc)
13.9% 33

renting out part of our camp for other 

purposes
30.0% 71

  answered question 237

  skipped question 127
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13. Related to general issues, you plan on:

 
Response

Percent

Response

Count

implementing "green" measures 

that result in cost-savings
64.1% 198

reducing waste 63.4% 196

implementing conservation 

measures
48.5% 150

expanding rental opportunities 

(weddings, meetings, animal 

boarding, etc)

39.2% 121

seeking funding from outside 

sources (alums, donors, 

corporations, agencies, etc)

63.8% 197

 Other cost saving strategies you plan to do: 33

  answered question 309

  skipped question 55

14. Considering how you answered the previous question on "Economic issues", please share your camp's top strategy for 

managing increased economic pressures.

 
Response

Count

  246

  answered question 246

  skipped question 118
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15. During the past 2 years, how often have you used the following resources to train your staff: 

 
never or seldom 

used
occasionally used frequently used

Rating

Average

Response

Count

Our own senior staff/director(s) 2.4% (8) 3.3% (11) 94.3% (316) 2.92 335

An invited speaker or staff trainer 19.4% (64) 43.9% (145) 36.7% (121) 2.17 330

Printed materials (books, manuals, 

PDFs)
7.8% (26) 27.2% (91) 65.0% (217) 2.57 334

DVDs or videocassettes 25.9% (84) 44.8% (145) 29.3% (95) 2.03 324

Webinars (online slideshows and 

live presentations)
82.5% (260) 14.0% (44) 3.5% (11) 1.21 315

Online training modules 74.1% (234) 19.3% (61) 6.6% (21) 1.33 316

Informational internet websites 65.8% (198) 27.9% (84) 6.3% (19) 1.41 301

 Other (please specify) 27

  answered question 338

  skipped question 26

16. Do you offer programs at your camp that focus on professions/careers (i.e., veterinary, theater, etc)? 

 
Response

Percent

Response

Count

Yes 18.0% 61

No 82.0% 277

 If yes, please list: 43

  answered question 338

  skipped question 26
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17. Employment of international staff at our camp has:

 
Response

Percent

Response

Count

decreased 16.7% 56

stayed the same 31.5% 106

increased 7.1% 24

we do not employ international 

staff
44.6% 150

  answered question 336

  skipped question 28

18. If you employed international staff, please list the top two countries from which the majority of your international staff are 

hired.

 
Response

Percent

Response

Count

 country 1: 100.0% 173

 Country 2: 77.5% 134

  answered question 173

  skipped question 191
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19. Our relationship with schools is: (check all that apply)

 
Response

Percent

Response

Count

we partner directly with schools 

during the school year as part of 

their academic programs (i.e., 

environmental education at camp)

32.2% 94

we partner directly with schools as a 

part of their summer school 

programs

8.9% 26

we partner indirectly with schools by 

incorporating aspects of school 

curricula into our summer camp 

programs

12.3% 36

we really don't have any 

connection to schools and/or 

academic curricula

57.5% 168

 Other school relationships not mentioned: 80

  answered question 292

  skipped question 72

20. Do you have a policy about sexual behaviors/relationships at camp between adult staff (18 and older)?

 
Response

Percent

Response

Count

Yes 87.7% 293

No 12.3% 41

  answered question 334

  skipped question 30
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21. Do you have a policy about romantic relationships at camp:

  Yes No
Response

Count

between adult staff? 81.3% (269) 18.7% (62) 331

between campers? 64.9% (207) 35.1% (112) 319

  answered question 333

  skipped question 31

22. Compared to five years ago, problems related to staff romantic relationships at your camp have:

 
Response

Percent

Response

Count

Decreased 15.7% 51

Stayed the same 79.3% 257

Increased 4.9% 16

  answered question 324

  skipped question 40

23. Compared to five years ago, problems related to staff sexual activities at your camp have:

 
Response

Percent

Response

Count

Decreased 21.9% 70

Stayed the same 73.0% 233

Increased 5.0% 16

  answered question 319

  skipped question 45
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24. Compared to five years ago, problems related to camper romantic relationships at your camp have:

 
Response

Percent

Response

Count

Decreased 15.0% 47

Stayed the Same 74.4% 233

Increased 10.5% 33

  answered question 313

  skipped question 51

25. Compared to five years ago, problems related to camper sexual behaviors/relationships at your camp have:

 
Response

Percent

Response

Count

Decreased 15.6% 49

Stayed the Same 69.1% 217

Increased 15.3% 48

  answered question 314

  skipped question 50

26. Over the past five years, the use of alcohol during time off by your camp staff has:

 
Response

Percent

Response

Count

Decreased 24.9% 78

Stayed the same 67.4% 211

Increased 7.7% 24

  answered question 313

  skipped question 51
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27. Is alcohol abuse prevention covered in your on-site staff training?

 
Response

Percent

Response

Count

Yes 54.1% 179

No 45.9% 152

 If yes, please list who conducts the training: 100

  answered question 331

  skipped question 33

28. Do you have a policy for staff about online content they post?

 
Response

Percent

Response

Count

Yes 75.7% 253

No 24.3% 81

  answered question 334

  skipped question 30
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29. Your camp sessions are:

 
Response

Percent

Response

Count

all of equal length (for example, all 

are 1 week)
42.2% 140

mixed lengths but not offered at the 

same time (for example, you offer a 

3 day "short" session at beginning of 

summer, followed by sessions that 

are all the same length)

21.7% 72

mixed lengths offered at the same 

time (for example, a 1 week offered 

during the same time you offer a 2 

week session)

37.0% 123

customized length to fit the needs of 

the camper/family
7.8% 26

 Other (please specify) 18

  answered question 332

  skipped question 32

30. If you offer mixed lengths during the same time period, the campers are:

 
Response

Percent

Response

Count

primarily segregated (for example, 1 

week campers are kept separate 

from 2 week campers)

37.2% 55

primarily integrated (for example, 

some 1 week and some 2 week 

campers are mixed in activities, 

cabins, etc)

62.8% 93

 Other (please specify) 15

  answered question 148

  skipped question 216
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31. Do you offer incentives to encourage enrollment in hard to fill sessions?

 
Response

Percent

Response

Count

Yes 30.6% 102

No 69.4% 231

 if yes, please specify incentive 83

  answered question 333

  skipped question 31

32. This past summer your number of:

  decreased
stayed the 

same
increased N/A

Rating

Average

Response

Count

late registrations 11.3% (38) 46.9% (158) 34.1% (115) 7.7% (26) 2.25 337

"no shows" 20.8% (70) 49.6% (167) 9.5% (32) 20.2% (68) 1.86 337

registrations with incomplete (or 

problem) paperwork
12.3% (41) 63.8% (213) 18.6% (62) 5.4% (18) 2.07 334

requests for financial aid 3.0% (10) 23.2% (78) 62.5% (210) 11.3% (38) 2.67 336

  answered question 337

  skipped question 27

33. This past summer you were able to meet the requests for financial assistance.

 
Response

Percent

Response

Count

Yes 69.5% 235

No 16.9% 57

DNA 13.6% 46

  answered question 338

  skipped question 26
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34. The kind of camp management software currently used by your camp is: (check all that apply)

 
Response

Percent

Response

Count

web-based camp management 

software
31.8% 106

desktop camp management 

software
28.5% 95

a homegrown or "legacy" system 27.0% 90

we do not use camp management 

software
22.5% 75

  answered question 333

  skipped question 31

35. Did you use an online system for registration this past summer?

 
Response

Percent

Response

Count

Yes 42.3% 141

No 57.7% 192

  answered question 333

  skipped question 31
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36. The main barrier that prevents us from moving to an online registration system is:

 
Response

Percent

Response

Count

our registration process is 

satisfactory, and we don't see the 

need to go online.

17.4% 46

internet access issues prevent us 

from using online registration.
4.2% 11

pricing is prohibitive. 16.6% 44

the complexity of our registration 

process makes online registration 

prohibitive.

20.4% 54

DNA- We already use an online 

registration system.
41.5% 110

 Other (please specify) 65

  answered question 265

  skipped question 99

37. For online registration this past summer we used:

 
Response

Percent

Response

Count

our own online registration and 

payment process
44.6% 62

an online registration and payment 

process through an outside 

provider

55.4% 77

 Other (please specify) 17

  answered question 139

  skipped question 225
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38. Compared to last year:

 
strongly 

disagree
disagree agree

strongly 

agree

Rating

Average

Response

Count

more of our parents used the online 

system this year
5.1% (7) 12.4% (17) 55.5% (76) 27.0% (37) 3.04 137

the number of problems we 

encountered with the system 

decreased

7.8% (10) 21.1% (27) 57.0% (73) 14.1% (18) 2.77 128

  answered question 138

  skipped question 226

39. How much do you agree/disagree with the following online registration experience? 

 
strongly 

disagree
disagree agree

strongly 

agree

Rating

Average

Response

Count

We did not experience internal 

technical problems.
9.9% (14) 38.3% (54) 39.7% (56) 12.1% (17) 2.54 141

Our parents liked the online 

process.
1.4% (2) 4.3% (6) 73.0% (103) 21.3% (30) 3.14 141

The online process was cost 

effective.
2.8% (4) 9.9% (14) 65.2% (92) 22.0% (31) 3.06 141

We experienced good 

communication with our provider.
4.0% (5) 12.9% (16) 54.8% (68) 28.2% (35) 3.07 124

We were able to customize to the 

degree we needed.
6.6% (9) 26.5% (36) 44.1% (60) 22.8% (31) 2.83 136

 Other (please specify) 8

  answered question 142

  skipped question 222
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40. The primary drivers in your organization for online registration are: (check all that apply)

 
Response

Percent

Response

Count

camp families (simplifies process, 

24 hr availability, etc)
77.0% 114

staff (cuts time for data entry, 

incomplete paperwork, etc)
62.8% 93

director (data access, etc) 46.6% 69

owner/board (reduce accounts 

receivable, etc)
12.8% 19

 Other (please specify) 8

  answered question 148

  skipped question 216

41. How important are the following aspects to persuading you to choose a new online registration and camp software 

system? 

  not important
somewhat 

important

very 

important
critical

Rating

Average

Response

Count

the value and savings clearly 

outweigh the cost
3.7% (10) 24.9% (68) 46.5% (127) 24.9% (68) 2.93 273

a positive reference from a trusted 

friend/colleague
7.8% (21) 32.3% (87) 52.0% (140) 7.8% (21) 2.60 269

a thorough demonstration to insure 

the product meets your needs
3.0% (8) 17.0% (46) 48.7% (132) 31.4% (85) 3.08 271

access to training and personal 

technical support throughout start-

up period

3.7% (10) 12.3% (33) 47.6% (128) 36.4% (98) 3.17 269

features that improve the pre/post-

camp experience for your camp 

families

5.2% (14) 21.1% (57) 51.9% (140) 21.9% (59) 2.90 270

a special money-saving offer to 

reduce your costs
7.9% (21) 30.7% (82) 43.8% (117) 17.6% (47) 2.71 267

 Other (please specify) 32

  answered question 277

  skipped question 87
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42. If your camp would "go green" by offering ONLY online registration, then:

 
Response

Percent

Response

Count

parents would appreciate the 

environmental effort, and you would 

not see a drop in registration.

28.7% 81

parents would appreciate the 

environmental effort, but you might 

see a drop in registration.

28.0% 79

You would see a drop in 

registration and therefore, could 

not consider it.

34.0% 96

you would see a drop in registration 

but would consider "only online 

registration" if there was a financial 

incentive provided.

9.2% 26

  answered question 282

  skipped question 82

43. Compared to last year, your marketing efforts have:

 
Response

Percent

Response

Count

Decreased 5.5% 18

Stayed the same 43.9% 144

Increased 50.6% 166

  answered question 328

  skipped question 36
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44. Please check all the marketing sources you plan to use for 2009:

 
Response

Percent

Response

Count

Alumni 73.8% 242

Advisory/referral services 35.1% 115

Camp websites 78.0% 256

Camp fairs 61.0% 200

Schools 58.5% 192

Independent professionals 20.4% 67

Friend/family referrals 90.9% 298

Community events 64.0% 210

Print ads 66.2% 217

Radio/TV ads 21.3% 70

Internet ads 33.2% 109

Social networking websites (i.e., 

Facebook, etc)
43.6% 143

Mass mailings 66.5% 218

mass emails 59.1% 194

Other camps 11.3% 37

 Other (please specify) 28

  answered question 328

  skipped question 36

Page 21



45. The three most effective marketing sources for you in 2008 were:

 
Response

Percent

Response

Count

 Source #1 100.0% 288

 Source #2 94.1% 271

 Source #3 83.7% 241

  answered question 288

  skipped question 76

46. Camp professionals need marketing messages that articulate:

 
strongly 

disagree
disagree agree

strongly 

agree

Rating

Average

Response

Count

the value of the camp experience 0.6% (2) 1.2% (4) 26.9% (88) 71.3% (233) 3.69 327

camp as a safe place (allay parental 

fears)
0.9% (3) 1.5% (5) 31.5% (103) 66.1% (216) 3.63 327

camp as a form of summer 

enrichment
0.3% (1) 4.9% (16) 50.8% (165) 44.0% (143) 3.38 325

testimonials from influential people 

about the value of camp
0.6% (2) 14.4% (46) 55.2% (176) 29.8% (95) 3.14 319

the value of ACA accredited camps 3.1% (10) 10.5% (34) 53.7% (174) 32.7% (106) 3.16 324

connections to nature offered by 

camp
1.6% (5) 11.5% (37) 55.9% (180) 31.1% (100) 3.16 322

camp as a potentially healthy 

summer activity for youth
0.3% (1) 5.9% (19) 51.9% (167) 41.9% (135) 3.35 322

camp as a place to develop 

behaviors/skills useful now and in 

later life

0.6% (2) 4.0% (13) 34.6% (112) 60.8% (197) 3.56 324

camp as a site for positive youth 

development
0.3% (1) 1.5% (5) 34.0% (110) 64.2% (208) 3.62 324

 Other (please specify) 21

  answered question 327

  skipped question 37
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47. Which of the following operations best describes programs operated by your camp? (Check all that apply.)

 
Response

Percent

Response

Count

Day camp. 45.4% 149

Resident camp. 74.4% 244

Trip/travel camp. 24.4% 80

Outdoor/environmental education 

center.
22.6% 74

Conference/retreat center. 29.3% 96

Day use programs. 16.5% 54

Family camp. 29.3% 96

Do not operate camp programs. 0.6% 2

 (Other: please specify) 15

  answered question 328

  skipped question 36

48. What is the affiliation of your camp? (Check only ONE answer.)

 
Response

Percent

Response

Count

Agency (e.g., YMCA, Girl or Boy 

Scouts, Camp Fire, 4-H, etc.).
32.7% 107

Independent for Profit. 18.0% 59

Independent Not for Profit. 28.7% 94

Municipality or Government. 2.8% 9

Religiously Affiliated (e.g., a 

denominational or faith-based 

camp).

17.7% 58

  answered question 327

  skipped question 37
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49. What are the first three digits of your camp's zip code? 

 
Response

Percent

Response

Count

007   0.0% 0

009   0.0% 0

010   0.0% 0

011   0.0% 0

012 0.6% 2

013   0.0% 0

014   0.0% 0

015 0.3% 1

016 0.3% 1

017 0.6% 2

018 0.3% 1

019   0.0% 0

020 0.9% 3

021 0.9% 3

022   0.0% 0

023   0.0% 0

024   0.0% 0

025   0.0% 0

026 1.3% 4

027   0.0% 0

028 1.3% 4

029 0.3% 1

030   0.0% 0

031   0.0% 0

032   0.0% 0
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034 0.6% 2

035 0.6% 2

037   0.0% 0

038 1.3% 4

039   0.0% 0

040 1.3% 4

041   0.0% 0

042   0.0% 0

043 0.6% 2

044 0.3% 1

045   0.0% 0

046   0.0% 0

048   0.0% 0

049 0.3% 1

050 0.6% 2

052   0.0% 0

053 0.3% 1

054 0.3% 1

057 0.3% 1

058   0.0% 0

060 0.3% 1

061   0.0% 0

062 0.3% 1

063   0.0% 0

064 0.3% 1

065   0.0% 0

066   0.0% 0

067 0.3% 1
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068   0.0% 0

069   0.0% 0

070 0.9% 3

071   0.0% 0

074 0.9% 3

076   0.0% 0

077 0.3% 1

078 0.6% 2

079   0.0% 0

080 0.3% 1

083   0.0% 0

085   0.0% 0

086   0.0% 0

087   0.0% 0

088 0.3% 1

089   0.0% 0

100 0.3% 1

101   0.0% 0

103 0.3% 1

104   0.0% 0

105 0.6% 2

106   0.0% 0

107   0.0% 0

108 0.3% 1

109 0.3% 1

110   0.0% 0

111   0.0% 0

112   0.0% 0
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113   0.0% 0

114   0.0% 0

115 0.3% 1

117 1.6% 5

118 0.3% 1

119 1.3% 4

120   0.0% 0

121 0.6% 2

122   0.0% 0

123   0.0% 0

124 0.3% 1

125 0.3% 1

127 1.3% 4

128 0.9% 3

129   0.0% 0

130 0.3% 1

131 0.3% 1

132   0.0% 0

133   0.0% 0

134   0.0% 0

135   0.0% 0

136   0.0% 0

137 0.3% 1

138 0.3% 1

139   0.0% 0

140   0.0% 0

141 0.3% 1

142   0.0% 0
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144 1.3% 4

145 0.6% 2

146 0.3% 1

147 0.3% 1

148   0.0% 0

150   0.0% 0

152   0.0% 0

153   0.0% 0

155 0.3% 1

156   0.0% 0

157   0.0% 0

158   0.0% 0

159 0.3% 1

160 0.3% 1

161   0.0% 0

162   0.0% 0

163   0.0% 0

164   0.0% 0

166 0.3% 1

170 0.3% 1

172   0.0% 0

173   0.0% 0

174   0.0% 0

175   0.0% 0

176   0.0% 0

177   0.0% 0

178 0.3% 1

179   0.0% 0
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180   0.0% 0

183   0.0% 0

184 0.3% 1

185   0.0% 0

186 0.3% 1

188   0.0% 0

189 0.6% 2

190   0.0% 0

191   0.0% 0

193   0.0% 0

194 0.6% 2

195   0.0% 0

197   0.0% 0

198   0.0% 0

199   0.0% 0

200   0.0% 0

201   0.0% 0

206 0.3% 1

207   0.0% 0

208 0.3% 1

209   0.0% 0

210 0.3% 1

211   0.0% 0

212 0.3% 1

215   0.0% 0

216   0.0% 0

217   0.0% 0

218   0.0% 0
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219   0.0% 0

220 0.3% 1

221   0.0% 0

222   0.0% 0

223   0.0% 0

224   0.0% 0

226   0.0% 0

227   0.0% 0

228   0.0% 0

229   0.0% 0

230   0.0% 0

231   0.0% 0

232   0.0% 0

233   0.0% 0

236   0.0% 0

238 0.3% 1

240 0.3% 1

241   0.0% 0

242   0.0% 0

243   0.0% 0

244 0.3% 1

245   0.0% 0

249 0.3% 1

253   0.0% 0

254   0.0% 0

262 0.3% 1

264 0.3% 1

265 0.3% 1
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268   0.0% 0

270   0.0% 0

272 0.3% 1

273 0.9% 3

274   0.0% 0

275   0.0% 0

276   0.0% 0

277   0.0% 0

278   0.0% 0

279   0.0% 0

280 0.3% 1

281   0.0% 0

282   0.0% 0

283   0.0% 0

284   0.0% 0

285   0.0% 0

286   0.0% 0

287 1.6% 5

288   0.0% 0

290   0.0% 0

291   0.0% 0

292   0.0% 0

293   0.0% 0

294   0.0% 0

296   0.0% 0

297   0.0% 0

298   0.0% 0

300 0.9% 3
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301   0.0% 0

302   0.0% 0

303 0.3% 1

305 1.6% 5

306 0.3% 1

307 0.3% 1

309   0.0% 0

310   0.0% 0

312   0.0% 0

313 0.3% 1

314   0.0% 0

315   0.0% 0

317   0.0% 0

318 0.3% 1

320   0.0% 0

321 0.3% 1

322   0.0% 0

323 0.3% 1

326 0.3% 1

327 0.3% 1

328   0.0% 0

330   0.0% 0

331   0.0% 0

332   0.0% 0

333   0.0% 0

334 0.3% 1

335   0.0% 0

336   0.0% 0
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338   0.0% 0

342   0.0% 0

344   0.0% 0

347 0.3% 1

349   0.0% 0

350 0.3% 1

351 0.3% 1

352   0.0% 0

356   0.0% 0

359 0.3% 1

361   0.0% 0

362   0.0% 0

365   0.0% 0

366   0.0% 0

368   0.0% 0

370 0.3% 1

371   0.0% 0

372 0.3% 1

373   0.0% 0

374   0.0% 0

376 0.3% 1

377   0.0% 0

378   0.0% 0

379   0.0% 0

381   0.0% 0

383   0.0% 0

384   0.0% 0

385   0.0% 0
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386   0.0% 0

388   0.0% 0

390   0.0% 0

391   0.0% 0

392   0.0% 0

394   0.0% 0

397 0.3% 1

401   0.0% 0

402   0.0% 0

403   0.0% 0

405   0.0% 0

406   0.0% 0

407   0.0% 0

410   0.0% 0

420   0.0% 0

421   0.0% 0

424   0.0% 0

425   0.0% 0

427   0.0% 0

430 0.3% 1

431   0.0% 0

432 0.3% 1

433 0.3% 1

435   0.0% 0

436 0.3% 1

437   0.0% 0

438   0.0% 0

Page 34



440 0.6% 2

441 0.3% 1

442 0.3% 1

443 0.3% 1

444   0.0% 0

445 0.3% 1

446   0.0% 0

447   0.0% 0

448   0.0% 0

449   0.0% 0

450   0.0% 0

451 0.3% 1

452 0.3% 1

453   0.0% 0

454   0.0% 0

456   0.0% 0

458   0.0% 0

460   0.0% 0

461   0.0% 0

462 0.3% 1

463   0.0% 0

464   0.0% 0

465 0.3% 1

466   0.0% 0

467 0.3% 1

468 0.3% 1

470   0.0% 0

472   0.0% 0
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473   0.0% 0

474   0.0% 0

476   0.0% 0

479 0.3% 1

480 0.3% 1

481   0.0% 0

482   0.0% 0

483   0.0% 0

484 0.6% 2

485   0.0% 0

486 0.9% 3

487   0.0% 0

488 0.3% 1

489   0.0% 0

490 0.6% 2

491   0.0% 0

492 0.3% 1

493 0.9% 3

494 0.6% 2

495   0.0% 0

496   0.0% 0

497 0.3% 1

498 0.3% 1

499   0.0% 0

500   0.0% 0

501   0.0% 0

502   0.0% 0

503   0.0% 0
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504   0.0% 0

505   0.0% 0

507   0.0% 0

508   0.0% 0

513 0.3% 1

520 0.3% 1

521   0.0% 0

522   0.0% 0

523 0.3% 1

526   0.0% 0

527   0.0% 0

528   0.0% 0

530 0.3% 1

531 0.3% 1

532   0.0% 0

534   0.0% 0

535 0.3% 1

537   0.0% 0

538   0.0% 0

539 0.6% 2

540 0.6% 2

541 0.3% 1

543   0.0% 0

544 0.3% 1

545 2.2% 7

546   0.0% 0

547   0.0% 0

548 0.6% 2
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549 0.3% 1

550 0.3% 1

551   0.0% 0

553 0.9% 3

554 0.3% 1

556 0.3% 1

557 0.3% 1

558   0.0% 0

559   0.0% 0

560   0.0% 0

561   0.0% 0

562   0.0% 0

563 0.3% 1

564 0.3% 1

565   0.0% 0

566 0.6% 2

570   0.0% 0

572   0.0% 0

577   0.0% 0

581   0.0% 0

582   0.0% 0

583   0.0% 0

584   0.0% 0

587   0.0% 0

591   0.0% 0

593   0.0% 0

597 0.3% 1

599   0.0% 0
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600 1.6% 5

601 0.3% 1

602   0.0% 0

603 0.3% 1

604   0.0% 0

605 0.3% 1

606   0.0% 0

607   0.0% 0

608   0.0% 0

609   0.0% 0

610 0.6% 2

611   0.0% 0

612   0.0% 0

613   0.0% 0

614   0.0% 0

615   0.0% 0

616   0.0% 0

617 0.6% 2

618   0.0% 0

619   0.0% 0

620   0.0% 0

622   0.0% 0

623   0.0% 0

625   0.0% 0

627   0.0% 0

628   0.0% 0

629   0.0% 0

630   0.0% 0
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631   0.0% 0

633   0.0% 0

634 0.3% 1

636   0.0% 0

640 0.3% 1

641 0.6% 2

647   0.0% 0

648   0.0% 0

650   0.0% 0

652   0.0% 0

653 0.3% 1

654 0.3% 1

655   0.0% 0

656   0.0% 0

658   0.0% 0

660   0.0% 0

661   0.0% 0

662 0.3% 1

666   0.0% 0

668 0.3% 1

672   0.0% 0

678   0.0% 0

680 0.3% 1

681   0.0% 0

684   0.0% 0

685   0.0% 0

688   0.0% 0

691   0.0% 0
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693   0.0% 0

700   0.0% 0

701   0.0% 0

705 0.3% 1

706   0.0% 0

707   0.0% 0

708   0.0% 0

711   0.0% 0

712   0.0% 0

714   0.0% 0

719   0.0% 0

720   0.0% 0

722   0.0% 0

725 0.3% 1

727   0.0% 0

729   0.0% 0

730   0.0% 0

731   0.0% 0

740   0.0% 0

741   0.0% 0

743 0.3% 1

744 0.3% 1

748   0.0% 0

750   0.0% 0

752   0.0% 0

754 0.3% 1

756   0.0% 0

757   0.0% 0
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758   0.0% 0

760 0.6% 2

761   0.0% 0

762 0.3% 1

764 0.3% 1

765   0.0% 0

766   0.0% 0

768   0.0% 0

770   0.0% 0

772   0.0% 0

773 0.3% 1

774   0.0% 0

775   0.0% 0

778   0.0% 0

780 0.3% 1

781   0.0% 0

782   0.0% 0

783   0.0% 0

784   0.0% 0

786 0.3% 1

787   0.0% 0

788 0.3% 1

789   0.0% 0

791   0.0% 0

797   0.0% 0

802 0.6% 2

803 0.3% 1

804 0.3% 1
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805 0.3% 1

806   0.0% 0

808 0.3% 1

809   0.0% 0

810   0.0% 0

811   0.0% 0

812 0.3% 1

813 0.3% 1

814   0.0% 0

816 0.3% 1

830   0.0% 0

833   0.0% 0

837   0.0% 0

838 0.3% 1

840   0.0% 0

841 0.3% 1

850   0.0% 0

852   0.0% 0

853   0.0% 0

855 0.3% 1

856   0.0% 0

857 0.3% 1

859   0.0% 0

863 0.3% 1

870   0.0% 0

871   0.0% 0

875   0.0% 0

877   0.0% 0
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879   0.0% 0

883   0.0% 0

890   0.0% 0

891   0.0% 0

895   0.0% 0

900 0.3% 1

902   0.0% 0

904 0.3% 1

905   0.0% 0

907   0.0% 0

908   0.0% 0

910 0.6% 2

911   0.0% 0

912   0.0% 0

913 0.3% 1

914   0.0% 0

915   0.0% 0

916   0.0% 0

917 0.3% 1

919 0.3% 1

920 1.3% 4

921   0.0% 0

922   0.0% 0

923 2.2% 7

925 0.3% 1

926   0.0% 0

927   0.0% 0
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928   0.0% 0

930 0.3% 1

931 0.3% 1

932   0.0% 0

933   0.0% 0

934   0.0% 0

935   0.0% 0

936 0.3% 1

937   0.0% 0

939   0.0% 0

940   0.0% 0

941   0.0% 0

943   0.0% 0

944 0.3% 1

945 0.3% 1

946   0.0% 0

947   0.0% 0

949 0.6% 2

950   0.0% 0

951   0.0% 0

952   0.0% 0

953 0.3% 1

954   0.0% 0

956   0.0% 0

958   0.0% 0

959 0.6% 2

960   0.0% 0

961   0.0% 0
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963   0.0% 0

967   0.0% 0

968   0.0% 0

970 0.3% 1

971 0.3% 1

972 0.3% 1

973   0.0% 0

974 0.6% 2

975   0.0% 0

977   0.0% 0

980 0.3% 1

981 0.9% 3

982 0.6% 2

983 0.3% 1

984 0.3% 1

985 0.3% 1

986   0.0% 0

988   0.0% 0

989   0.0% 0

992 0.3% 1

995   0.0% 0

996 0.3% 1

997   0.0% 0

L2N   0.0% 0

M9C   0.0% 0

V6G   0.0% 0

  answered question 320

  skipped question 44
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50. What is your ACA Section?

 
Response

Percent

Response

Count

Chesapeake 1.0% 3

Evergreen 5.1% 16

Great Rivers 2.9% 9

Heart of the South 2.5% 8

Illinois 5.1% 16

Indiana 1.9% 6

Keystone Regional 3.8% 12

Michigan 5.1% 16

New England 12.4% 39

New Jersey 3.5% 11

New York 10.8% 34

Northern California 2.9% 9

Northland 3.2% 10

Ohio 3.5% 11

Oregon Trail 1.6% 5

Rocky Mountain 2.9% 9

Southeastern 8.3% 26

Southern California/Hawaii 6.7% 21

Southwest 1.6% 5

St Louis 0.6% 2

Texoma 2.9% 9

Upstate New York 3.8% 12

Virginias 3.2% 10

Wisconsin 5.1% 16

  answered question 315
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  skipped question 49

51. Which of the following best describes your current position in your camp?

 
Response

Percent

Response

Count

Camp Owner or Operator. 11.3% 37

Camp Director. 54.0% 177

Agency Executive or Denominational 

Executive.
14.9% 49

Camp Administrative Staff (assistant 

director, program director, business 

manager, etc.).

14.9% 49

 Other (please specify) 4.9% 16

  answered question 328

  skipped question 36

52. Which of the following best describes the number of years of experience in your current camp position?

 
Response

Percent

Response

Count

Less than 2 years. 13.7% 45

2 to 5 years. 30.4% 100

6 to 10 years. 17.9% 59

Greater than 10 years. 38.0% 125

  answered question 329

  skipped question 35
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53. Gender

 
Response

Percent

Response

Count

Male. 43.7% 142

Female. 56.3% 183

  answered question 325

  skipped question 39

54. Age group

 
Response

Percent

Response

Count

18 to 24 3.4% 11

25 to 34 27.1% 89

35 to 44 25.9% 85

45 to 54 24.4% 80

55 to 64 14.6% 48

Over 65 4.6% 15

  answered question 328

  skipped question 36
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55. Ethnic heritage

 
Response

Percent

Response

Count

Black or African American 0.6% 2

Hispanic, Latino, or Latina 0.3% 1

Multi-racial 0.6% 2

White or Caucasian 96.9% 313

 Other (please specify) 1.5% 5

  answered question 323

  skipped question 41

56. Please share any additional thoughts regarding the emerging camp issues that you have experienced or observed.

 
Response

Count

  58

  answered question 58

  skipped question 306
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