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How Will Sarbanes-
Oxley Affect Your
Organization?

By Debra Ladyman,

C.P.A.
In response to corporate . . . !
and accounting *# $ 8?& ( )

scandals, the Sarbanes-
Oxley Act was signed into .
law July 30, 2002. )
Enacted to restore public ~ ~  —==
confidence and trust in
America’s corporate
sector, the Act makes
publicly traded
companies, their senior
management, and
boards of directors more
accountable for financial (
management and %%%%%% %% %% %% %% %% %% %% %% %% %% %% %% %0 % %% %0 % 98888096 % % %0 % % % U1
reporting practices.
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Capital for capital! The SIA Foundation provides grants for specific

While the Act does not capital projects such as facilities, equipment or r eal estate.
directly apply to nonprofit Grant range: $1,000 - $10,000. Deadline: September 30, 2008.
organizations (NFP's), More info: http://www.siafoundation.org/

many provisions of the
Act are being embraced
by NFP’s as part of
carrying out their
fiduciary responsibilities.
Several large NFP trade
associations and
oversight bodies are
providing related
recommendations to
their members.

Following are some of the

key provisions of the Act

that your organization #

may wish to consider

voluntarily adding to its

corporate governance

framework: " $

http://www.acacamps.org/prof o " $ &
members/campline/05w_soact.
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A few examples of camps complying with COPPA
Some camps have limited their websites to no more than flat, non-interactive, online brochures. While this
approach does side step COPPA, it essentially misses the point of having a website.

Many camps, particularly those without large parent organizations who maintain their own websites or have
contracted with generalist web design firms (as opposed to companies focusing on child-focused sites),
think they are in compliance when they are actually not. According to the New Jersey Law Journal article
cited above:

Many providers incorrectly assume they are in substantial compliance with the spirit of COPPA because
they subsequently contact the parents or guardians of the children from whom they have collected data....

If such behavior is representative of a significant sector of a particular industry (such as summer camp
providers ) and presented to the Federal Trade Commission, a formal exemption from COPPA may be
granted. However, without such a grant, the aforementioned activity is clearly unlawful . [emphasis added]

Fortunately, much of what a camp needs to do to comply is also simply good business sense. If you
provide a "More information” or "Contact us" webform, you would want to know if the information is being
submitted by a parent or the prospective camper and you would certainly want to know the camper's age. If
the data was submitted by a child under 13, when you contact the parents you have to make certain to
review with the parent the data you received and get their consent to retain it. Otherwise you are all clear.

The same holds true to online camp enroliment. And if your online enrollment includes collecting credit card
information, it's even easier. COPPA assumes that if a credit card number is submitted it is being provided
by a parent (or at least a child with parental consent).

About COPPA came into effect, so did a few turn-key solutions to the problems it raised. Joey Waldman of
Camp Blue Ridge (Mountain City, GA) found complying with COPPA a lot easier than he'd feared.

| wasn't too concerned about posting pictures of the camp facilities online even if there was a child in the
photo but when parents asked me to put the camp newsletter online and to post pictures of children on the
website while they were at camp for them to see, | got nervous. Even if COPPA weren't an issue, | wouldn't
want any random stranger to have access to that information. | knew | had to password-protect these
things but | also knew | couldn't spare the time or money to build anything like that. Luckily, Bunkl.com
came along around the same time so | outsourced this to them. Not only is their solution COPPA
compliant, it's easier to use than anything | could have come up with on my own. They even handle the
customer service calls!

Unfortunately, some features are harder than others to manage. As children might post personal
information to message boards (or guest books and the like) so COPPA dictates that web providers must
review all postings by children under 13 and remove any such information before the post goes live on the
website. Companies like Bunkl do offer moderated message board services but even with their help,
offering these features requires more effort by the camp staff. The sad fact is that the overwhelming
majority of camps that offer these message boards, chat rooms, and/or guest books are simply in violation
of COPPA.

iThe information presented here does not necessarily reflect the views of ACA Indiana. Special thanks for contributions: Strive,
iIForum for Youth Investment, ACA Indiana archives, Techsoup, Y-USA Camping Updates, ACA IT staff, ACA Crisis Hotline, IPRA,
:ACA Indiana archives, Bunkl.com, Office of Faith Based and Community Initiatives, Y]



When it comes to contests, polls, and interactive games, the
options are few. These features are exactly the kind of things that
might keep campers thinking of camp during the winter but there
are currently no camp-focused vendors (that we are aware of) that
specialize in COPPA compliant versions of these features. If you
are interested these features, your safest bet is to have them built
by a camp-focused web development firm with a long history of
COPPA experience.

For more information on COPPA

Federal Trade Commission's website: www.ftc.gov/Kidzprivacy
Prior Campline articles on COPPA:

October 2000 - www.acacamps.org/campline/0010protect.htm
October 2001 -
www.acacamps.org/profmembers/campline/01o ftc.htm

Prior Bunkl.com articles on COPPA:
www.bunkl.com/press/pr_coppa.asp

Sample COPPA-compliant website with Photo Gallery, Newsletter,
et. al.: www.test.bunkl.com

(Username: yourparent and Password: parent)

This article is for informational purposes only and is not intended
to constitute legal advice.

Andrew Ackerman is the Chief Operations Officer of Bunkl.com.
Bunkl1.com provides password protected one way camper email
and online photo galleries. Bunk1 also provides staffing services
and custom website design for camps and maintains a widely used
camp search engine. For more information regarding this article or
Bunkl, please contact owners@Bunk1.com or call 1-888-465-
CAMP.

Martin Luther King, Jr. Day of Service

Grant

The Points of Light Foundation and Volunteer Center
National Network (POLF/VCNN), through the support of the
Corporation of National and Community Service (CNCS)
have announced the Building the BelovedCommunity Grants
to Affiliate Volunteer Centers (network) and others (non-
network) to continue the legacy of Dr. Martin Luther King, Jr.
on January 19, 2009. Award amounts will range from $1,000
to $10,000. Deadline to apply is August 31, 2008 at 5:00 p.m.
EST. For more information please visit:
http://www.pointsoflight.org/programs/seasons/MIkd/
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